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Mépog A: KaravalwTikég Taoeig HA. Eutropiouv & Epyalcia YmmootnpiEng (15:30-17:00)

“O 'EAAnvag e-consumer”. Zévia KovpTtoyAou, AigvB. XuupovAog, Focus Bari
“A§lohoynon HAektpovikov Karaotnuarwv: AieOvig kal EAAnvikn Epmapia”. ETik.
KaBny. Katepiva MNpauatapn, OIKovouiko MNavemoTthuio ABnvawv

“EpyaAeia Meyiotomoinong on-line MNMoARocewv”. MNwpyos IalNiapnc-Pacoéag,
AicvBuvTNg EANGSOG, Google

“To SEO n 1o Kaiw? Search Engine Optimization is a competitive edge for any

website”. William Apdkog, Mevikog AievbuvTng |.S. Impact

Mépog ‘B: BéATioTeg MpakTikég & Case-Studies HA. Eutropiov otnv EAAGSa (17:30-19:00)

e-shop. ATTOOTOAOG ATTOCTOAAKNG, MeVIKOG AlELOLVTAC

Xpvon Evkaipia. Xdpng AvbyouoTIavaTtog, AlELOVLV®Y TOUPOLAOG
Grecotel. AnuntToNng Xovépog, AlLBLVTNG MNWANTEWY
Airtickets.gr. MNcopyog MTaAioboKag, EUTTOPIKOG AlcLOLVTAG
Mayfair Travel. MNopyog Zaxaptlng, MNevikog AlebBLVTNG
Skroutz.gr. Nopyog AvyovoTiéng, EuttopiknGg AleLOLVTAG

Karta tnv siapkeia TNG NUERIS6AG Ba avakolveBouLV ETTIONG KAl TA ATTOTEAECUATA TOL
zmnva‘l'lmﬁi,zi? “200 DoITNTIKOL AlaywviopuoL Wneiakng KaivoTopiag” yia

TO HAEKTPOVIKO EUTTOPIO TTOL CULUMETEXOLY PETOC TTAVR atmo 40 opdadeg kal

TToAyUAToTTIoIEITAI e TNV LTTOOTNPIEN TNG Microsoft Innovation Center

EpyaoTrplio HAekTpovikoL Euttopiou

Opyavaon Yo tnv Alyida Xopnyoi

gmg Google

Tunua AlolknTiKAS EmMoTAuNG & TexvoAoyiag ".nDCICr

OlkovouIKO MavemoTAuIo ABNvov

AlevduvTNG; Kab. I. Aoukidng
www.eltrun.gr

nEt ONLINE

INETITOYTO MQAHIEQN EANAAOL

Awpeav ILPUETOXNA.
MNa SNAOEIG CLUPETOXNG: KA. Mapia ToaobooyAou (TNA. 210 8203685, e-maiil:
mariat@aueb.gr)




